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Hi, we’re 
Sandstorm® We design accessible 

digital experiences for 
organizations that are 
trying to make the world 
a little better.

Janna Fiester 
(she/her)
Vice president of 
UX and Creative

Drupal.org: 
jannafiester

Cameron Panice
Digital Strategist
(he/him)

Drupal.org:
cpanice



Accessibility-certified, 
creative technology 
agency for 25+ years for 
purpose-driven brands 

Certifications: 
CPACC (accessibility), AWS 
Cloud, Pantheon, Acquia, 
Drupal, DEIB, and WBENC 
(women-owned) 

Deep expertise with 
Healthcare, Professional 
Associations, Global 
Non-Profits, & Higher Ed

Interdisciplinary team: UX, UI, 
AI, strategy, technology, 
analytics

UX practice started by Ph.D 
in human factors 
in 2006

Fun facts about Sandstorm®



Brands are experiencing up to a 
60% decrease in website clicks due 
to consumers shifting to AI-search.

CHALLENGE



More than 40 million people ask 
ChatGPT healthcare questions every 
day. Consumers are frequently turning 
to AI to navigate the complex 
healthcare systems. 

CHALLENGE



About 7 in 10 health-related 
conversations with ChatGPT take 
place outside typical clinical hours, 
suggesting users are looking for 
information when they can’t access 
their providers.

CHALLENGE



Healthcare is one of the most 
AI-queried topics online
Patients are asking
“What hospital specializes in pancreatic cancer?”
“Where can I get knee replacement surgery near me?”
“What are symptoms of atrial fibrillation?”
“Is colonoscopy painful?”



Your SEO and 
accessibility 
practices work 
for AI too.

GOOD NEWS!



Build for AI and humans
THE SOLUTION



AEO is 
Answer Engine Optimization

01/
Make content more 
relevant and visible 
to AI-driven 
platforms.

02/
Build from of SEO 
and accessibility 
practices.

03/
Align content with 
how large language 
models (LLMs) 
understand and 
process information.

04/
Focus on clear, 
straightforward, 
well-organized, and 
natural language 
that AI can easily 
interpret.



AI reads the web like 
assistive technology does.



Headings 
create 
structure
Make sure your content is 
scannable by using 
headings, bullets and 
summaries.

<h1> is the page title, this is usually 
defined by the CMS 

Content admins are responsible for 
<h2>, <h3> and onward

<h1>Main Heading</h1>
<h2>Sub Heading</h2>

<h3>Sub Sub Heading</h3>

<h2>Sub Heading</h2>
<h3>Sub Sub Heading</h3>

<h3>Sub Sub Heading</h3>
<h4>Sub Sub Sub Heading</h4>

<h2>Sub Heading</h2>



Alt text 
improves 
discoverability
Include alt text with all 
images.
The text conveys the 
purpose of the image.



Let Drupal 
help write 
your alt text
Added to core with D11+, 
with growing support for 
a wide variety of LLMs.



Descriptive 
links add 
context



https://www.kent.edu/web-standards/accessibility-examples-correct-and-incorrect-use

1.  Visit http://www.hospital.org/patient-resources/billing-info for more information

1.  Visit billing and insurance information page for more information

2. To learn more about preparing for hip surgery, click here.

2. Learn more about  how to prepare for hip surgery.

3. Information for new patients. Information for existing patients.

3. Information for new patients. Information for existing patients.



Actionable 
AEO Steps
What you can do today5



Write content-rich 
summaries for 
long-form content1



Make content 
easier for AI and 
users:

✓ Add summaries
✓ A clear and consistent 

structure 



Make content 
easier for AI and 
users:

✓ Add summaries
✓ A clear and consistent 

structure 
✓ Use question based 

headings
✓ Jump links for long pages 
✓ In context related content 

links



Pick your 3 most visited pages 
and add a 2-sentence summary.

TAKEAWAY 1



FAQs turn questions 
into traffic2



Add FAQs at the 
bottom of highly 
visited pages. 

Example: Hubspot SEO 
Marketing Software.



Include a description 
of the procedure 
then follow with 
relevant FAQs



Build your content authority by 
expanding your FAQs

TWOFER TIP



EXAMPLE: 
A long-form blog 
post outline built 
from FAQs

Blog Title: Everything You Need to 
Know About Hip Replacements

○ What causes a hip replacements?
○ How do you prepare for surgery?
○ What is the process for the surgery?
○ What is the recovery process?
○ What makes the team at [hospital 

name] unique? 



Additional content ideas 
that AI and patients want 
and need:
○ When to See a Doctor 
○ Prepare for Your Visit Checklist
○ Condition Library



Add 3-5 FAQs to highly visited pages and 
then turn those into blog posts

TAKEAWAY 2



Refresh Popular and 
Outdated Content3



Create a 
process to 
review and 
update 
content 
regularly.

Google Search Quality Evaluator Guidelines (Medical Content = YMYL)

Content type Update frequency

Patient education pages Every 6 to 12 months

Treatment/procedure pages Every 6 to 12 months

Clinical guidelines or research summaries Every 3 to 6 months

Doctor/provider bios Every 3 to 6 months

Location/service pages As needed (whenever services change)

Blog/news content Annually review, update if still relevant

https://developers.google.com/search/blog/2022/12/google-raters-guidelines-e-e-a-t


Always display a “Last 
Updated/Reviewed” Date
Healthcare sites should include 
two fields:
✓ Last updated
✓ Medically reviewed by

Last medically reviewed: 
March 2026
Reviewed by: 
Dr. Jane Smith, MD, Cardiology



Benefits of updating your 
content
01/
Builds patient 
trust

02/
Signals 
credibility to 
search engines 
and LLMs

03/
Strengthens E-E-A-T 
Experience, 
Expertise, 
Authoritativeness, 
Trust

04/
Very important for 
AI to summarize 
accurate medical 
information



Define a schedule to review 
and then update content. 

Start with your top performing pages.

TAKEAWAY 3



Audit AI systems 
about your 
organization via 
prompt testing4



Prompt testing helps 
organizations understand 
whether:
○ They are visible in AI answers
○ AI is describing them accurately
○ Competitors are appearing instead



First start by asking AI:

01/

“Who is [hospital/health system name] and what do they 
do?”



Then dive deeper and ask

02/ Specialization: What does [hospital name] specialize in?

03/ Condition: Where should I go for stroke treatment in Chicago?

04/ Treatment: What hospital is best for hip replacement surgery?

02/

Quality:

Is [health system] 
a good hospital?



Compare ChatGPT, 
Perplexity and Gemini



Note gaps, give AI more context
by updating content to fill them.

TAKEAWAY 4



Write for clarity and 
simplicity5



If patients cannot understand 
your content, AI will not too

01/
Define key 
medical terms 
and procedures 
in simple clear 
words

02/
Replace vague 
marketing 
language with 
real language

03/
Avoid ambiguity 
and be specific  

04/
Aim for an 8th 
grade reading level. 
NIH and CDC 
recommend 6th-8th 
grade readability



ELI5
Explain like I’m 5



Write for clarity to improve accessibility, 
increase trust, understanding 

and visibility

TAKEAWAY 5



5 AEO takeaways

01/ Add a 2-sentence summary to your 3 most visited pages

02/ Add FAQ sections to highly visited pages and repurpose FAQs into blog posts

03/ Define a schedule to review content

04/ Prompt test your facility in common AI tools

05/ Write for clarity to improve accessibility, understanding and visibility



Neither your SEO nor your AEO efforts 
are “one and done” 

and everything AI is still in flux.

FINAL WORDS OF AI WISDOM



Design for accessibility and all users 
including AI, you will design better 

healthcare for everyone. 

FINAL WORDS OF UX WISDOM



Say Hello

Janna Fiester (she/her)
Vice president of UX and Creative
jfiester@sandstormdesign.com

Cameron Panice (he/him)
Digital Strategist
cpanice@sandstormdesign.com

We Would Love Your Feedback 


