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Hello, we’re Sandstorm
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she/her/hers
Vice President of UX 
and Creative
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she/her/hers
Senior Account Director
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About Sandstorm
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Accessibility-certified, 
creative technology 
agency for 25+ years 
for purpose-driven 
brands 

Certifications: CPACC 
(accessibility), DEIB, 
Drupal, Pantheon, 
Acquia, and WBENC 
(women-owned) 

Association, 
nonprofit, healthcare & 
higher ed expertise

Interdisciplinary team: 
UX/UI, strategy, 
technology, data, AI

Team leads with decades 
of experience

UX practice started by 
Ph.D in human factors 
in 2006
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What’s Ahead Today

Power of Visualization

Opportunities for Association Engagement

7 Key UX Insights That Drove the Experience

Your Association’s Next Moves 
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✓ A graphical representation of data
✓ Use charts, graphs, and maps
✓ More accessible way to identify trends, 

and patterns in data

What is data 
visualization?
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✓ Instant access to real-time, proprietary data
✓ Highly visual, interactive data exploration
✓ Quick view of KPIs
✓ Easily share insights across teams
✓ Better data understanding for smarter 

decisionsInteractive visualizations lead 
to a 60% increase in user 
engagement.

https://www.numberanalytics.com/blog/10-surprising-statistics-modern-data-visualization-trends

Why use data 
visualization?

Interactive visualizations lead 
to a 60% increase in user 
engagement.

DID YOU KNOW
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✗ Bad UX or UI 
✗ Does not reflect an organizational need
✗ Lack of context leading to misinterpretation
✗ Too much data with no interactivity 
✗ Inaccurate or outdated data

https://www.dataversity.net/putting-a-number-on-bad-data/

BARC survey revealed that only 
20% of dashboards achieve 
widespread adoption within 
organizations.

DID YOU KNOW

Why does it 
fail?
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• Monetize your proprietary research
• Create non-dues revenue streams
• Attract new audiences — media, public, etc
• Showcase industry leadership
• Share timely, valuable insights

https://www.numberanalytics.com/blog/10-surprising-statistics-modern-data-visualization-trends

DID YOU KNOW

Opportunities 
for associations

Companies leveraging modern data 
visualization have, on average, 
experienced a 20% boost in 
overall business growth.
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Common data tools
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Redesign in Action: 
Deloitte Insights’ 
ConsumerSignals
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● Static data with limited interactivity
● Lacks context for interpretation
● Unclear or missing timeframes
● Outdated or hard-to-read visuals 
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We conducted in-depth 
user research to inform 
the new ConsumerSignals 
Dashboard

11

✓ Design-Thinking 
Workshops

✓ User Research
✓ Competitive Analysis
✓ User Personas
✓ User Journeys
✓ UX/UI Design
✓ Usability Study
✓ Accessibility 

Compliance
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Overview of the Personas

The Disruptor is always hunting for the next 
new, creative idea. They are constantly 
looking to the future and getting ahead of 
the competition by changing the playing 
field.

The Disruptor goes to Deloitte Insights to 
back themselves up when they are trying 
to convince The Validator.

The Validator is most concerned with staying 
on top of high-level trends and keeping up 
with the competition. They’re not interested 
in rocking the boat, but instead sticking with 
tried-and-true strategies that are backed by 
solid research.

The Doer turns to Deloitte Insights to 
access the latest information on 
compliance and industry best practices.

The Doer is invested in staying compliant 
and implementing best practices. Not 
concerned with trends, their primary focus is 
how to correctly execute tasks associated 
with their daily work or implement 
directives passed down from senior 
leadership.

The Validator goes to Deloitte Insights to 
understand the current landscape to 
ensure that what they’re about the 
implement makes sense.

The 
Disruptor

The 
Validator

The 
Doer
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Anu is a 29-year-old in accounting who lives on her own in the city. She 
works from home in a room full of houseplants. Anu plays club volleyball on 
the weekends and is training for her fourth marathon.

Anu is a meticulous fact-checker and the one people on her team rely on 
to get things done. She pays close attention to new guidelines, standards, 
and rules so that she always stays within compliance. Anu often conducts 
deep and specific research, which she then summarizes for her team.

A good day for Anu is one where she can check ten things off her to-do 
list. She values evidence, facts, and concrete benchmarks against which she 
can update her tasks and processes. She always looks for places to streamline 
and organize. In short, Anu dives into the details to ensure she and her team 
are efficient.

The Doer
Persona 2



Confidential: Sandstorm®
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7 Key UX Insights 
That Drove the Experience
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Real-time insights 
with context matter
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Insight 1
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Include when the content 
was updated

Include a brief description 
of the dashboard

Include overarching 
insights 

Clearly identify the time 
span of the chart

Presenting timely insights 
Show the most recent 
update date

Add a short summary or 
intro to orient users

Highlight key takeaways at 
the top
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Presenting timely insights 
Provide in-context ways 
to explore deeper details

Use tooltips to explain 
research methods and 
data sources



MAY 12–13, 2024  |  Washington, DC  |

Curated, Personalized 
Content is Key
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Insight 2 
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Ability to access curated 
content by industry sector

Available at the top of the 
page

And through the table of 
contents

Curated content based on industry
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Raw data they can 
analyze themselves
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Insight 3 
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Data points are enhanced 
with hover states 

Ability to manipulate data 
by filtering 

Interactivity to increase engagement
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Allowed for additional filter 
capabilities

Shared related content to 
allow users to dig deeper

Supporting deeper exploration 
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Seek tactical, actionable 
content that can be easily 
used in reports and shared 
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Insight 4



MAY 12–13, 2024  |  Washington, DC  | 26

Graphs are branded for and 
designed in a format for 
presentations

Methodology and the key are 
presented together 

Ability to share each chart

Making content easy to share
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Choose the Right Visual, 
Tell a Better Story
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Insight 5
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Mobile Experience is 
Secondary for In-Depth 
Research
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Insight 6
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https://docs.google.com/file/d/1nIp_JEnHe5KLVrmoHmE6CnsIqeCnnkYI/preview
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Accessibility is still key
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Insight 7
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Accessibility 
as a Design 
Imperative
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WCAG 2.1 standards 
influenced color, contrast, 
and interactivity

Corporate line styles + 
markers to differentiate 
data
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Proof of impact 

51% increase in traffic

✓

170% more file downloads

22% reduced bounce rate

8x increase in scrolling through the dashboard

✓

Marcom Awards
UX & UI Design

Communications 
Arts
Interactive Media
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AND 
ConsumerSignals is 

the most visited page 
on all of Deloitte properties

Proof of impact ✓
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● AI-powered search with natural 
language query

● Insight summaries for 
non-technical users

● Chat-based guide to navigate 
data and understand terms

● Predictive analytics

FUTURE ENHANCEMENTS
Integrate AI
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TAKEAWAYS
Driving Member 
Value Through 
Better Data 
Visualization

✓ Personalization drives engagement
✓ Context build trust
✓ Design influences adoption
✓ Deeper exploration adds value
✓ Reinforces your authority in the industry
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Email us to get the deck

Janna Fiester
janna@sandstormdesign.com

Laura Chaparro
lchaparro@sandstormdesign.com

Download the presentation 
and other resources here:
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Complete Your 
Session Evaluation 


